
Switching for the Seahawks
 After glancing around the streets of Seattle, Wash., it’s easy 
to see the city’s support of its Super Bowl-winning football team.
 Blue and white flags fly atop sky scrapers, strategically-
illuminated rooms in buildings and hotels create the number 
12 in their windows, and the Amtrak® switch engine sports a 
12th man wrap.
 During the regular football season, Locomotive Engineer 
Marcus Fowler often found himself working on Sunday morn-
ings.  As he moved the switch engine back and forth near 
CenturyLink Field as game time approached, he rolled by tail-
gaters, gamegoers and passers-by.
 Realizing the Seahawks had a fighting chance to make the 
playoffs and perhaps even win the Super Bowl, he hatched an 

idea — the 12th man wrap.
 “I thought it would be an encouragement to Seahawk fans 
and look good for Amtrak,” Fowler said.
 He shared the suggestion for a wrap with Deputy General 
Manager Kurt Laird, who agreed.
 “The switch engine operates day and night near 
CenturyLink Field,” Laird said.  “Thousands of people observe 
that every day, so I thought it would be a great way to support 
community spirit.”
 He contacted the marketing department, and a wrap was 
created in time for the NFC Championship Game in Seattle.  
Now that the Seahawks are Super Bowl champions, the 12th 
man wrap has an even greater meaning to the community.

Above: Locomotive Engineer Marcus Fowler suggests 
a 12th man wrap for the switch engine because it 
operates near CenturyLink Field on gameday.  Left: 
The wrap appears in time for the NFC Championship 
Game in Seattle.

Portland ad campaign entices passengers
 Portland is happening now on Amtrak 
Cascades® Portland Express thanks to a $4 
million advertising campaign investment 
by Travel Portland, the city’s visitor and 
convention bureaus.
 The campaign serves to increase 

ridership on Amtrak Cascades trains be-
tween the target markets of Eugene, Ore., 
Seattle and Vancouver, British Columbia.  
The Travel Portland campaign includes 
both print and online media announce-
ments to generate interest about the city.

Continued on page 2

Travel Portland 
makes the 
Portland is 

Happening Now 
slogan visible on 

the interior doors 
of the Amtrak 
Cascades® car.
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 When Mark Ragle, assistant super-
intendent mechanical, retired from the 
Navy, he did what came naturally to 
him, his father, his father’s father and 
his father’s father’s father — he joined 
the railroad.
 “I didn’t really think about it,” 
Ragle said.  “It’s just something our 
family does.”  
 He enjoys working for the railroad 
because it reminds him of the military 
— traditional and family-oriented.  He 
respects Amtrak® for its willingness to 
hire veterans.
 A man on the move, Ragle enjoys 
walking around the property to speak 
with employees, solve problems and 
better the work environment.
 When getting to know people, he is 
intentional.  He remembers intricate 
details about employees’ lives and asks 
follow-up questions based on previous 

conversation with them.
 “I understand how communication 
helps us to get a job done,” Ragle said.  
“Communication also shows that we 
care about each other.”
 His communication style changes 
depending on the person.  He realizes 
each individual is different and re-
sponds to cues.
 “I try to learn how to bring the best 
out of everyone when I’m asking them 
to do something,” Ragle said.
 He praises Mechanical department 
employees because they are geared to-
ward serving their customer and those 
who work on board.  
 “My employees are amazing at serv-
ing their customer,” Ragle said.  “They 
take pride in their work and do the best 
they can.  We understand that if we make 
onboard services happy, it helps them 
make Amtrak customers happy.”

 He and his wife have been mar-
ried 31 years.  They have a son, Matt, 
who also works for Amtrak as a bag-
gage handler.  He is proud that his 
son is a fifth-generation railroader.  
He also is relieved to know his son 
has a secure future with a great 
company.  
 Ragle’s wife enjoys having him 
home because she missed him when he 
was underwater in Navy submarines for 
two to three months at a time.  
 “Things were different when I was 
in the Navy,” he said.  “There was no 
contact with the outside world.  We 
couldn’t send e-mails to each other to 
check in.”
 When at home, Ragle enjoys gar-
dening.  He has a greenhouse and vari-
ous flowers.  In the military, he couldn’t 
maintain a garden, so he appreciates 
time devoted to the hobby.

Meet the manager: Ragle continues family tradition

Above: Mark Ragle, assistant superintendent 
mechanical, continues the family tradition as a 
fourth-generation railroader.  Left: Ragle sports his 
Seattle Seahawks pride by posing next to the 12th 
man flag on the switch engine. 

 A promotional car featuring an exterior and interior wrap 
was unveiled Dec. 13 at Seattle’s King Street Station.  During the 
event, promotional items were dispersed, including leather coast-
ers, Portland literature and guidebooks, temporary tattoos created 
by Portland artists, custom Pendleton curtains, books by Portland 
novelists, and music from local bands.
 “It’s exciting to see Portland featured so prominently because 
it’s a great city,” said Paul Clements, operations supervisor.  
“Portland is unique and has a lot of culture and talent.  I hope 
Amtrak riders realize the value of traveling there.”
 A commercial to promote the Travel Portland initiative was 
filmed on the new Oregon Department of Transportation Amtrak 
Cascades trains.  It will be featured on television and digital video 
in Oregon and Washington.  
 A Portland anthem also was crafted to promote travel to 
Portland.  To view the Portland anthem, visit http://bit.ly/1d1lUpM. 

Portland ad campaign entices passengers
Continued from page 1

The Portland is Happening Now wrap covers the new Oregon Department of 
Transportation Amtrak Cascades® train. 
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 “Attention Amtrak® passengers,” 
said the station agent’s voice, booming 
over the loudspeaker.  “Santa is arriving 
on Track 5.”
 Children and adults scampered to 
the windows to watch Santa make his ho-
ho-holiday entrance Dec. 21 at Seattle’s 
King Street Station. 
 “The Amtrak passengers were so 
happy to see Santa and support the food 
bank,” said Lloyd McIsaac, onboard ser-
vices manager and event organizer.  “It 
brought joy to so many people.”
 In December, employees hung post-
ers for the event, which lasted from 9 
a.m. to 2 p.m. and featured photos with 
Santa, played by Director Governmental 
Affairs Rob Eaton.  Volunteers traveled 
to stations throughout the Northwest 
corridor to collect donations leading up to the event.  After be-
ing cleaned and decorated, a baggage cart was used to collect 
donations.
 As expected, Santa delighted children, but he also drew in 
a different demographic.  Elderly riders joined in the holiday 
fun and had their picture taken with Santa.  Many of them 

had never had a photo with Santa be-
fore the event.
 In addition to photo ops, Santa said 
goodbye to departing passengers and 
greeted arriving ones.
 “Santa put a smile on peoples’ fac-
es,” McIsaac said.  “It made people 
cheerful for the holidays.  We are con-
sidering doing another event like this 
in the future.”
 Proceeds from the photos, includ-
ing $301 in monetary contributions 
and 500 nonperishable food items to-
talling 192 pounds, were given to 
Northwest Harvest.
 Representatives including clerks, on-
board services crew, management and 
agents participated.
 “Volunteers donated an hour here 

and an hour there,” McIsaac said.  “I’m grateful to everyone 
who participated.  It was encouraging to see so many people 
working together.”
 Though Amtrak is a large company with a national influ-
ence, McIsaac was delighted to watch employees support their 
local community.

Jolly time in Seattle benefits food bank

Employees volunteered for the holiday food drive, 
including, from left, Records and Information 
Clerk Andrea Chaddock, King Street Station Agent 
Roberta Najee, On Board Services Manager and Event 
Organizer Lloyd McIsaac, Director Governmental 
Affairs Rob Eaton, Marketing and Sales Manager 
Mari Hirabayashi, Secretary Passenger Services Lora 
Hastings and Program Manager for Emergency 
Preparedness and Corporate Security Lis Klute.  
Not pictured: Safe2Safer Director West Region 
Martin Yurth

Redecorating with relics
 If a picture is worth a thousand words, 
then a lot has been said in Klamath Falls, 
Ore., during the past hundred years.
 “The local museum did a little house 
cleaning and asked if we wanted to dis-
play some of the items they had in stor-
age,” said Dennis Elliott, station agent.  
“I’ve always liked historic train informa-
tion.  I enthusiastically responded, ‘Yes!’”
 The Klamath County Museum do-
nated 4-foot-by-5-foot cardboard-backed 
photographs of the Klamath Falls 
Amtrak® station lined with horse-drawn 
carriages from the early 1900s.
 The museum stores hundreds of 
thousands of negatives in its archives.  It 
once included a darkroom in which a 
technician printed large photos.
 “These photos were sitting in storage 
in the dark for years, and now they will be 
seen by thousands of Amtrak passen-
gers,” said Todd Kepple, Klamath County 
Museum manager.

 Although the exact dates are un-
known, it is likely the photos were taken 
circa 1910. 
 “These photographs show how long 
our station has been part of this commu-
nity,” Elliott said.  “It gives the station a 
historical feel.”
 The arrival of the railroad in 1909 
made Klamath Falls the fastest-growing 
town in Oregon and one of the fastest 
growing in the country.
 “The railroad was the lifeline of the 
community,” Kepple said.  “The train was 
the only way in or out of town during the 
winter months for a number of years.  It 
practically was impossible for people to 
travel because the roads were snowed in.”
 The museum created displays with 
artifacts donated by residents.
 “When we took the displays apart, 
we saved the material in case we wanted 
to use them again in the future,” Kepple 
said.  “Through a period of 20 or 30 years, 

Klamath County Museum Manager Todd Kepple 
presents history to children as part of the museum’s 
onboard docent program.  Photo courtesy Klamath 
County Museum

we had so much material we couldn’t 
store it all.”
 For the past 16 years, the museum op-
erated a docent program.  About 30 vol-
unteers take turns riding the train be-
tween Klamath Falls and Eugene to 
provide information to passengers in the 
Coast Starlight® Sightseer Lounge car 
about history, wildlife and mountains.
 “Our volunteers love interacting 
with Amtrak passengers, and the passen-
gers love hearing about local history,” 
Kepple said.  
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Amtrak, Amtrak Cascades and Coast Starlight are registered service marks of the National Railroad Passenger Corporation.  
For news coverage, contact Lindsay at the newsletter office by phone at 402-475-6397, fax 402-475-6398, e-mail  
lindsay.scranton@newslink.com or mail information to 2201 Winthrop Rd., Lincoln, NE 68502-4158. This newsletter appears 
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alter suspend, discontinue or terminate all plans and programs described in this newsletter.  This newsletter is not an employment contract 
or any type of employment guarantee.  Any photo submitted may be used.  Anyone who submits a photo retains all rights to the image.  
However, by submission you give the newsletter permission to use your photo(s) in all related media.  Thank you to everyone who contributed  
to this issue of the newsletter, including, but not limited to, Neal Bedsted, Andrea Chaddock, Paula Cullinane, Mari Hirabayashi, Todd 
Kepple, Kurt Laird, Robert Wong and Martin Yurth.
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From left, Mark Flanigan, conductor, and 
Scott Hurd, station agent, ride together in 
cycling events. They have been riding together 
eight years.

Biker 
buddies
 Their relationship has been 
through hills and valleys, construc-
tion and redirection, rough paths 
and smooth roads.  And that’s only 
when they’re riding bicycles.
 Mark Flanigan, Seattle con-
ductor, and Scott Hurd, Portland 
station agent, have been riding to-
gether eight years.
 “I saw Mark riding his bike one 
day, and then talked to him about 
it,” Hurd said.
 He rides his bike to work as of-
ten as possible, averaging three 
days per week.  
 “I ride for the health benefits,” 
Hurd said.  “It’s fun, but it’s also 
good for the environment.  I don’t 
have to burn fuel by driving my car.”
 The pair rides together on 
Saturdays and frequently travels to 
each other’s homes to participate 
in cycling events.
 “It works out that he lives up 
north and I live further south,” 
Hurd said.  “We can travel to events 
knowing we have a place to stay 
when we’re done.”

 Spokane, Wash., passengers may only notice brighter LED lights, but other 
capital improvements boost the loading platform, including wayside power and wa-
ter cabinets.
 Under the lease agreement, the city of Spokane maintains the facility, including 
snow removal.  However, Amtrak® is responsible for installing improvements.  On 
completion, energy-efficient LED light fixtures replaced metal halide lights to bet-
ter illuminate the entire platform.  
 Upgrades brought sufficient wayside power to equipment.  It was upgraded to 
480 volts on the west end, resolving disruption issues and enhancing customer ser-
vice.  Thanks to the wayside power, trains are plugged in to save fuel by shutting 
down the locomotives or keep power in the Dining car and lounge refrigerators.   
 “These power upgrades allow us to keep passengers warm or cool when they 
are waiting for a locomotive,” said Neal Bedsted, road foreman of engines.  “The 
upgrades have enhanced customer service and overall safety.”  
 The eight existing potable water cabinets were replaced with double-wall insu-
lated, heated stainless steel cabinets.  The new cabinets feature a power retracting 
mechanism and 100-foot hose storage.  
 “With heated and insulated water cabinets, our train service will operate more 
smoothly in the winter,” Bedsted said.  “We will be able to water the trains quickly, 
even in winter conditions.”

Spokane upgrades platform, facility

Above: LED lights replace metal halide light fixtures.  
Noticeably brighter, the new lights also are more 
energy efficient.  Left: Updated water cabinets in 
Spokane feature double-wall insulation and storage 
for a 100-foot, power-retracting hose.

four


